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Service providers offer proprietary solutions to address _ RADARVIEW"
Industry-specific use cases

Healthcare and life sciences, banking and financial services, telecom, media and entertainment, and
manufacturing are the major industries catered to by Salesforce service providers.

Typical use cases solved Service provider An illustrative list of industry-specific solutions
Healthcare * Improving visibility into pafient CareNxt: A care management solution powered by
and inferactions Tech Salesforce Health Cloud and CRM Analytics. It creates
: : - Automating business processes Mahindra g holistic view of patients and automates patient
life sciences for healthcare payors onboarding and appointment scheduling.
Banking * Automating |O§"C‘j.0§pncf'ﬁon Loan Origination System: A Salesforce-powered solution
, : plioicizasiieg] Cliel e B olIEn y . to automate loan application and approval and
Cmd. lglelgielle] - Enhancing visibility into the P Fll improve visibility into lending portfolios to enable cross-
services financial product portfolio selling opportunities.
Telecom, * Automating quote generation Digital catalog-driven front-office solution: A solution for
. for complex product bundles - | o communication service providers to automate quote
giClelle gnd « Improving ad campaign UCS | i generation and order management for complex
eﬂTerTOIHmenT performonce visualization prodUCT bundles.

* Improving customer service

efficiency through analyfics ) TruServ FSM: A solution to automate field service
Iv\anufac’rurlng * Creating an omnichannel blI‘laSOft operations and improve service efficiency through

experience for automotive predictive analytics and loT integration.

customers

Source: Avasant Salesforce Services RadarView
Survey, January-March 2023; Avasant research REPORT EXCERPT - NOT FOR DISTRIBUTION /\ V /\ S /\ N T




Service providers plan to allocate about 56% of their
Investments toward practice growth and asset development

Share of planned investments across different areas

Practice growth

Expanding the practice
head count and
delivery footprint to
cater to new markets
and industries

INfosys

Saw more than 26% YOY
growth in Salesforce
practice size, owing to
increasing demand from
manufacturing, energy,
and utilities industries

Source: Avasant Salesforce Services RadarView
Survey, January-March 2023; Avasant research

Asset development

Developing new
solutions to address
industry-specific business
challenges and reduce
time to market

HCLTech

Developed Salesforce
solutions to improve data
visibility and enhance UX
for healthcare, financial

services, and hospitality

industries

20%

Talent development

Developing talent pool
through training programs
and Salesforce
certifications in multiple
Salesforce products

-
pwc

Launched the Cloud
Technology Development
Program in India to upskill

engineering students in
Salesforce solutions

14%

Inorganic expansion

Making acquisitions for
bolstering expertise in
Salesforce products and
expanding in new
geographies and
industries

NTTDaTa

Acquired Apisero in
September 2022 to
expand its Salesforce and
MuleSoft practices and
enhance its integration
capabilities
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Partner Ecosystem

Entering partnerships for
joint go-to-market
activities and enabling
integration capabilities to
enhance value for clients

: P Persistent

Partnered with Software
AG and set up a CoE to
leverage Software AG’s
infegration expertise for
developing Salesforce
solutions
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