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* Provider comparison

+ Service providers are using emerging technologies to enable digital transformation in the
media and entertainment landscape
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Communications, TCS, Tech Mahindra, Virtusa, and Wipro.
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Avasant recognizes 19 top-tier providers supporting the media
and entertainment industry in digital transformation
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Service providers are using emerging technologies to enable
digital transformation in the M&E landscape (1/2)

Service providers are leveraging digital technologies to enable the media and entertainment industry to focus on customer experience, immersive
content, and operational efficiency. Notable trends and insights from the capability analysis of 19 service providers are shared below.

Enterprise focus

Enhancing customer
experiences to
increase profitability
and mitigate churn

Catering to
changing customer
preferences and
rising demand for
immersive and
interactive content

*Logos used in this column are examples of service providers offering the initiatives. This is not an exhaustive list.
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Service provider initiatives

All the service providers are utilizing the cloud to provide a low latency experience in
gaming, ensure seamless streaming at peak hours, and increase the speed of novel
content launches for media and entertainment enterprises.

Around 42% of the service providers are utilizing Al and loT for predictive maintenance,
reduced waiting time for food, beverages, and merchandise, and improved stadium
ingress and egress at entertainment venues to enhance the customer experience.

More than 95% of the service providers leverage analytics solutions to help media and
entertainment companies develop recommendation engines, provide subtitles in

multiple languages, and understand consumer behavior to improve the audience
experience.

Around two-fifths of the service providers are employing digital technologies, such as
the metaverse for virtual concerts and events, virtual stores, and avatar management, to
provide immersive experiences to customers.

More than half of the providers are leveraging AR/VR technology to create an immersive
experience for fans watching from their homes by recreating key sports highlights,
building virtual walkthroughs of venues, and providing subtitling solutions through
connected glasses.

Around 50% of the service providers offer capabilities to generate 3D visuals and
enhanced sound effects, giving customers a more realistic experience of their favorite
media content, such as animated movies and TV shows.
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Service providers are using emerging technologies to enable

digital transformation in the M&E landscape (2/2)

Service providers are leveraging digital technologies to enable the media and entertainment industry to focus on customer experience, immersive
content, and operational efficiency. Notable trends and insights from the capability analysis of 19 service providers are shared below.

Enterprise focus

Overcoming legacy
challenges and
enhancing
operational
efficiency

Creating new
revenue generation
avenues for
themselves and
content creators

Embracing ESG as a
fundamental
way of doing

business for brand

enhancement and
regulatory
compliance

*Logos used in this column are examples of service providers offering the initiatives. This is not an exhaustive list.
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Service provider initiatives

Almost all service providers offer automated solutions around media content licensing
clearance, contract management, and royalty payments to help media clients focus on
core content creation activities.

Nearly 80% of providers are developing cloud-based content delivery transformation

platforms that leverage Al and automation, reducing manual effort for their M&E clients.

Around 63% of the service providers are developing digital solutions to analyze sales
and business performance of enterprises and help improve their operating model.

Close to 80% of service providers are leveraging marketing analytics to offer
personalized advertisements around upselling to the customer, increasing conversion
ratio chances, and helping monetize the existing content.

Around 40% of the service providers are developing non-fungible token (NFT)
marketplaces to help media and entertainment enterprises buy and sell digital
collectibles of vintage and latest movie and video game characters.

About 80% of the service providers are building green solutions, such as energy as a
service and efficient theatre/stadium management, to increase productivity and lower
carbon emissions across the media supply chain.

Nearly 74% of the service providers are creating ESG-related scoring models for
measuring carbon reduction goals through joint research initiatives.

Nearly one-fourth of the providers are developing data management solutions to
enable efficient reporting on sustainability for media and entertainment clients.
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